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of Dutch scholar Hendrik De Leeuw's new 
highly disturbing and controversial book. 
De Leeuw digs right into such things as 
Momism, Why U.S. Males are No Longer Mas- 
culine, Prostitution in the Atomic Age, 
and all sorts of things. Thomas Yoseloff, 
NYC, is the publisher. 
HOW THE OTHER HALF LIVES: After you've made 
your first million, the place to spend a 
large part of it is in Sulka's fantastic 
new Manhattan store. For a mere $22.50 
(and up) you can pick out a shirt, and 
for a trifling $45 you can now get yourself 
a pair of mink-lined moleskin gloves. 
THE INCREDIBLE TOSH: Nona Van Tosh, that 
is, the girl on our inside front cover. 
Barely 19, she's become an overnight mod- 
eling success and expects soon to be in 
Hollywood or on Broadway. 


THE SENSATIONAL NEWS ON ANTI-PREGNANCY: 


In Puerto Rico, doctors have wound up 
a two-year experiment with an orally- 
taken drug called Enovid. The result: 
Not one pregnancy among those who took 
Enovid pills regularly. itcwill bea 
while yet before they're available here. 
are wrapped up with the story of the woman 
who complained to her doctor, "I've had 14 
children in 14 years. How can I stop?" The 
doctor responded, "Take orange juice." 
"Before or after?" the woman asked. To 
which he replied, "Instead." 

AMERICA'S ANSWER TO SPUTNIK: It's a new 
power lawnmower, complete with running 
lights, radio-telephone and an enclosed, 
air-conditioned driver's seat. It'll go 10 
mph, and weed, feed, seed, Spray, vacuum 
the lawn and, ina pinch, plow snow. 


ull-breasted women U 
are out of date! So 
says Miss Jessamyn 
West, one of America’s 
leading writers, whose 
attack on curves has 
raised a storm of contro- 
versy which threatens to 
engulf most of U.S, 
Womanhood. 

In the good old days, 
says Miss West, when 
mothers fed their babies 
directly, no one paid 
much attention to bos- 
oms, or the shape they 
were in. But now, the 
writer claims, the breast 
has become simply an 
ornament, a part of the 
body which no longer 
has any use. In other 


words, the heavy bos- 
oms in front of most 
movie cameras today 
are serving no real pur- 
pose. 

Miss West’s remarks 
have naturally drawn 
angry criticisms, espe- 
cially from Rome and 
the U.S., the last two out- 
posts of the bold front. 
Battle lines — most of 
them curved—are being 
drawn. 

The leading spokes- 
man for the Bigger-and- 
Better-than-Ever group 
is New York model, 
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Zahra Norbo, who, as her pic- 
tures on these pages prove, 
practices what she preaches! 

“‘A woman who attacks other 
women is usually afraid of sex,”’ 
said Zahra, a former Miss Swe- 
den, in a recent interview. 

Attacks such as Zahra’‘s, how- 
ever, have not been able to 
dampen Miss West, who, to 
quote one venomous TV star, 
“‘continues on her quest to cut 
the American breast down to her 
own size.” 

Miss West's latest remarks on 
the subject: “The heavy breast 
. .. has become a kind of an- 
tique, and a man now enjoys its 
display for the same reason that 
he enjoys owning a 1902 Reo.” 

So the arguments go, back 
and forth, almost daily becom- 
ing more warm. Meanwhile, the 
men, too, are getting involved. 

Many of the Korean War vet- 
erans claim the small Japanese 
bosom (see Audrey Hepburn, if 
you’ve never been to Japan) 
makes for the nicest form. 

Where do you stand on this 
new shape of sex? END 


THE FOX HUNT 


it always ends in violent death! 


The day begins quietly as the hunting party trots down 
the road and into the fields. Things are still under 
control, and there’s no hint of the fury about to erupt. 


The fox smell is strong. He 
may be holed up in the earth. 
If the fox is found, there'll 
be earth and fur flying high! 


Every likely hiding place gets a going-over. At this f h 
point the success of the hunt depends on the abilities of ee + Tae unt 
expert trackers. Men, women and dogs wait impatiently. 
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The fox makes a desperate dash from his earth trap, but 
doesn’t get far. The dogs are on him in a second and 
literally tear him apart. Each fights for a piece of the body 


In a minute of vicious 
ae fox bs tearing nothing but the 
head of the body re- 
mains. The chase is over. 


“I’m goin’ back to the wagon, boys. These shoes are killin’ 
me,’ read Whitey (Duke of Paducah) Ford into the mike of an 
early Opry show. Millionaire singer Roy Acuff stands by. 


HE GRAND OLE OPRY is as simple as sunshine. It’s 
start was simple, too: 

One afternoon in November 1925, an old-time fid- 
dler named Uncle Jimmy Thompson dropped into 
the WSM studios in Nashville, Tennessee and offer- 
ed to play a tune. Hours later, Uncle Jimmy was still 
playing and telegrams were flooding in with more 
and more requests. “‘Heck,’”’ said Uncle Jimmy, “I 
know a thousand tunes. I’ve just come from Dallas, 
where I won an eight-day fiddlin’ contest, and I got 
me a blue ribbon to prove it.” 

It wasn’t long after Uncle Jimmy’s marathon per- 
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Standing on Opry stage, singer Little Jimmy Dickens; Ernest 
Tubb, the Happiest Texan; Judy Lynn, champion yodeler. 


... Grand Ole Opry! 


formance that WSM’s Dewey Hay, later known to 
millions as the Solemn Old Judge, started the big- 
gest ball in radio rolling. Dr. Walter Damrosch had 
concluded a broadcast with a talk which definitely 
ruled ‘realism out of the category of classics.” The 
then most distinguished conductor on radio made it 
quite clear that country music was, to him, in this 
inferior class, realism. 

“From here on out, folks,” said Hay, after Dr. 
-Damrosch had signed off, “it will be nothing but 
realism of the realest kind. You’ve been up in the 
clouds with Grand Opera, now get down to earth 


with us in a performance of Grand Ole Opry.” 

50, with directness, enthusiasm, and above all, an 
appealing aurora of simplicity, the Opry was born. 
And though the Nashville stage now takes on circus 
proportions, what with 200 or more entertainers 
taking part in each show, the make-up has never 
really changed. True, there are always new songs, 
new faces, but the Opry has been able to resist 
“progress” to the extent that it is still the show that 
was conceived 30 years ago. 

The Opry’s statistics are impressive: Now past 
the three-decade mark, it continues to be the longest 
uninterrupted show on radio; millions have sat in its 
studios alone, where each Saturday evening’s 414- 
hour performance finds an average of 24 states 
represented; no one 
can guess how many 
hundreds of millions 
have listened to it on 
the air; to this day, 
NBC Radio’s Monitor 
sends a portion of it 
from coast to coast 
and into several for- 
eign countries. 

One of the nicest 
things about the Opry 


Rod Brasfield pulls a switch, 
and blows smoke into a 
lantern. Rod joined the 
Opry’s cast back in 1944. 
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Goldie Hill and Justin Tubb are typical of the youth element 
which has been responsible for much of the show’s vitality. 


is the fact that though it has borrowed considerably 
from the soil of American talent, it has also put 
something back into it; the show has utilized scores 
of the top names in music, but it has had its share 
in the making of names, too! Whitey Ford, Uncle 
Dave Macon (shown on MALE POINT’s back 
cover), and Red Foley are just a few of the stars 
who were never really nationally known until 
they’d been given long stints on the show. 
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Minnie Pearl,- U.S.’s_ most A large part of singer-mu- 
famous comedienne, began sician Red Foley’s career 
life as a serious actress. was spent as Opry’s M.C. 


The inimitable Minnie Pearl, too, made her begin- 
nings with the Opry. When she first walked out on 
its stage in an 89-cent yellow organdy dress, white 
lisle stockings, Mary Jane slippers and an ancient 
straw skimmer, she addressed the audience with an 
extra-loud (to conceal her stagefright) ‘‘How-dee!”’ 
The audience answered her enthusiastically, and 
they haven’t stopped greeting her that way since. 

Grinder’s Switch, where Minnie “lives,” is ac- 
tually a town in Tennessee. “Nobody else lives there 
anymore,” the comedienne explains, ‘‘so I thought 


they wouldn’t mind if I moved Minnie in.” 


No one has ever minded the moving in of the 
Grand Ole Opry either! END 
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FRUITS OF LABOR: A woman in Atlanta, Ga. dis- 
covered her apartment ransacked by thieves and 
fifteen whiskey bottles missing. She told police she 
wasn’t upset; the bottles were samples of tea. 


FIRM HAND: Three teenagers nabbed by the police 
were given a severe tongue-lashing for a mischie- 
vous prank that had townspeople up in arms. The 
prank? They drove through Pensacola, Fla. with 
a life-like rubber hand protruding from the trunk. 


STAR STORY: An English newspaper printed 
front-page pictures of the Soviet earth satellite and 
actress Katherine Kelly (left). The headline read: 
“All the News on Heavenly Bodies.” 


KID-NAPPERS: Police in Corpus Christi, Tex. 
halted demolition of a $250,000 steel building. The 
wreckers, three kids (aged 12 to 14), were tearing 
off corrugated iron to build a clubhouse. 


UNDER WRAPS: High Court in Mbale, Eastern 
Uganda was cancelled one day last month. The rea- 
son: Somebody stole the judge’s red robe and judi- 
cial wig. 


BUSINESS IS BOOMING: An unsuccessful Wis- 
consin bank robber, when asked why he had tried to 
rob the Dale Branch of the Appleton State Bank, 
explained that another bank he had planned to rob 
in Fremont was ‘‘too crowded.” END 
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Editor’s Note: The article you are about to read was 
written by a man who has been in “motivational re- 
search” for a number of years. For reasons fairly obvi- 
ous, he has decided not to allow us to use his name. 


WORK IN HIDDEN PERSUASION. Few who know me 
| know about this, Just the other day the man who 
parks my car at the railroad station asked me what I 
did for a living. I told him. He looked at meas if I were 
a hired gun or something. 

I work on Madison Avenue in New York, the center 
of the nation’s advertising business. I’m paid to find 
out how to make people buy too much of things they 
don’t really need. If people over-consume, the coun- 
try’s economic health flourishes, factories hum, more 
jobs are created, everybody is happy. 

Motivational research, or MR, as we in the trade 


..» secret Salesman 


refer to it, simply means the discovering of what makes 
people buy, or not buy, products. se 

There was a time when everybody thought a con- 
sumer went shopping simply to buy the things he 
needed. The best product won the customer. Then mo- 
tivational research came along and proved otherwise. 

People go to market with more than their weekly 
pay check. They take along fears, desires, impulses and 
inhibitions. These are the things that really determine 
what they buy. We’ve proved this in our probes for the 
strings that make you, the consumer, jump. 

You'd be surprised at some of the things we find out 
about consumers when we visit them in their homes 
and begin interviewing them. Although we don’t actu- 
ally get them to stretch out on the davenport, as is the 
case when they visit the psychoanalyst, the answers 
we get from them are very much the same. Here is 
what we have found... 


A man thinks of a mis- 
tress when he sees a con- 
vertible in the window 
of a showroom. 

A man would refuse 
to give up shaving even 
if he could. Shaving is 
proof of his masculinity. 

A man buys just as im- 
pulsively at a_super- 
market asawoman does. 


' His eye is attracted to 


blue packages, his wife’s 
to red. 

A man prefers an ex- 
pensive fountain pen, 
even though a cheaper 
one writes just as well, 
because it reminds him, 
oddly enough, of a wo- 
man’s body. 

A man, when he is 
looking for a house to 
live in, is actually look- 
ing for his mother. A 
house is one of the im- 
portant comforts his 
mother once provided 
for him. He seeks to re- 
capture past happiness. 

(cont’d) 


... Secret Salesman 


A man is uneasy about borrowing money from banks 
because he fears the banker will think him a spend- 
thrift. He goes to finance companies, despite the great- 
er interest rate. 


WE ALSO GET AN EYEFUL of the inner workings of 
women. Some of the things we hear would make your 
hair stand on end. 

A woman’s dresser-top is covered with small moun- 
tains of cosmetic jars and perfumes, which have all 
failed to “Get That Man,” as advertisements promised. 

A woman wants a deep freeze in her home because 
it represents a ‘“‘frozen island of security,” a return to 
the womb. 

A woman buys lingerie with an eye tg pleasing her- 
self first, other women second. The man in her life 
will be surprised to learn he stands third in this im- 
portant department. 

A woman resents being compared with her daughter. 
She is actually jealous of the affection lavished by the 
father on their child. The dress manufacturers have 
made a small mint out of this last discovery. 


AFTER WE DISCOVERED THESE FACTS and reported our 
findings to advertisers, in each case either ad cam- 
paigns or the actual products were changed. Full ad- 
vantage was taken of our secret information, and each 
time sales started booming. 

Here are several examples of how the system works: 
We found out about man’s need for a feeling of power 
when he gets into his car and steps on the accelerator. 
So we told the advertisers to play up automobiles with 
more and more horsepower, and to produce gas that 
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gave Total Power. They still do this. 

We knew that most dog-owners have mongrel dogs 
and secretly resent thoroughbreds. So we got them to 
use nothing but mongrels on dog food packages. 

We knew that people don’t like prunes because it 
reminds them of darkness and laxatives. So we told the 
prune-growers to change their approach. Now, when 
you look at a package of prunes, you will find that the 
“delicious taste”? and the “radiant sunshine” are the 
points emphasized. 

We knew people fear “bad breath,” and “body 
odor.” So we got our clients to play on this fear, promis- 
ing protection and success in social life. 


. IT’S ALL GRIST for a hidden persuader’s mill. Years ago 


we had to fight for acceptance of our then radically 
new techniques, but today that’s all changed. Adver- 
tisers love us—it’s the public that hates us. 

They hate us because they think we are guilty of 
manipulating them. They think people’s fears and de- 
sires are their own business. They think we’re just a 
bunch of underhanded snoopers. But, as they say at the 
office, that’s the way the cookie crumbles. END 


the ups and 
owns | 


of AL WEILL 


By JACK BELYEA 


a WASN’T TOO LONG AGO that a shrewd, pudgy Al. 
Weill could saunter up to the biggest fight pro- 
moters in the U.S. and make them listen. That’s how 
it was when Al was the owner of Rocky Marciano. 

As Rocky’s manager, Armand “Al” Weill’s every 
word was quoted, and it can be said that the manager 
guided Rocky’s fortunes in the ring well. 

But that particular era is all water under the bridge 
by now. Rocky has retired, and Weill is in search of a 
new meal-ticket. He is also yearning for the bygone 
prestige—he’d like to be “up there” again. 

Al has had three world champions to his credit, aside 
from Marciano. Lightweight Lou Ambers paid Al’s 
bills in the 1930s; Marty Servo won the welterweight 
title for Al in the 1940s; featherweight champ Joey 
Archibald also contributed to the Weill coffers in the 
same period. 

Yet, since that day in April 1956, when the Brockton 
Blockbuster stepped down, Weill has had surprisingly 
scant space devoted to him in our nation’s sports pages. 

Today, all the reporters have been able to find out 
about Al’s present plans is that he seems especially 
pleased about having signed up Dave Rent, a British 
heavyweight. Other members of the 1958 Weill stable 
include Jimmy Grow, a little-known lightweight from 
Lewiston, Idaho, Solomon McTier, Claude Chapman 


Weill can get affectionate, particularly when he collects on 
a meal-ticket. Here he’s kissing Marty Servo, right after the 
welterweight took the Crown from Freddy Cochrane in 1946. 


and Eddie O’Hare. 


Al has proven that he has whatever magic combina- 


tion it takes to be a successful fight manager, but ring 
critics are quick to scoff at his chances of ever hitting 
the big time again with his current crew of “boys.” 

Rent, who is seemingly Weill’s best possibility, will 
not be brought along too fast. Al won’t have him in 3 
major fight until the Britisher has indicated that he 
can move in and challenge the top heavyweights. This 
means a long (to nervous Al Weill) year or more of 
waiting. 

Big names in boxing have scoffed" at Al’s chances 
with certain fighters before, and Weill has gone on to 
make them eat their words. As one sportswriter sums 
it up: “Uncle Al is a hard man to count out.” 

Will Dave Rent, or some other comparatively un- 
known fighter, put Al back in the headlines again? Or 
has the colorful career of one of boxing’s truly great 
managers finally wound down? 

In the end, Al Weill, as always, will be the only one 
to answer that question. END 
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If Eve Meyer’s costume 
seems simple here, wait 


until you see the $8,000 
solid gold bathing suit 
the Georgia gal is wear- 
ing on the next page! 
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Standing 5’ 10”, blue-eyed Eve 
Meyer has no trouble in sweeping 
most photo editors off their feet. Be- 
sides modeling, Eve has done TV 
and movie work and is definitely 
a girl on the way to big things! 


To find out why, see the following story > 
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Entire Australian tribe par- 
ticipates in the ritual pre- 
paring 13-year-old boy for 
initiation into manhood. 


Tribesmen carry the boy in- 
to secluded area behind the 
aborigine village to begin 
sacred ceremonial rites. 
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Bag, tied around neck, contains 
charms against death, also serves 
as biting bag to ease the pain.» 


During cutting, boy is forced 
to sit directly over fire which 
has “magic qualities.” 
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Ready now for circumcision, boy is placed on 
Cutting the boy’s leg, and allowing the blood to seep into altar. Trembling with fear, he holds back tears. 
ground, is essential preliminary to actual circumcision. A band Cousin sits on his chest to keep body still. 
of hair is tied around boy’s arm to “keep off evil spirits.” 


Even after circumcision, boy must undergo fur- 
ther rites. These aborigine ceremonies have 
remained the same for over a thousand years. 


a, 
Now a full-fledged tribesman after passing 
all tests successfully, boy is carried by elders 


to place of honor at elaborate tribal feast. 
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How to Make the Girls (Like You) Dept. 


Shorteuts to 


SEDUCTION 


Are there any Casanovas left? Can you be one? 
Of course! There are still a few of them around and it’s 
not impossible to join their ranks. Must you be Latin, as 


Casanova was, or Rubirosa is? Listen: You can be short, 


tall—anything! Women are never really concerned with 


looks. They’re usually glad enough that you’re a male! 


You do have to care about sex, more than an actor cares 


for applause, more than a greasemonkey cares for cars. 


Everything else must rate a poor second place in your life. 
Next, quit the hit-and-miss method of love, and _ start 
sensibly plotting your affairs. 
_ Every girl falls into one or another of the types we’ve 
listed for you on the next four pages. The important thing 
is to first learn which type she is. From then on, you'll find 


things a lot easier! 


- 


THE WIDOW Give her the impression that you are 
floundering, but that you long to find some way to 
settle down. Let her think you need a bit of mother- 
ing, too. If you’re young, convey the idea that you 
wish you knew more about sex. This same tech- 
nique will sometimes work with divorcees. 


THE ATHLETE Stay away from her 
if you can. This gal seldom falls 
for even another athlete, though 
she collects them occasionally so | ml 
she can “compete” against them. 

She'll marry some poor guy she 
can dominate for the rest of their 
lives. You can, if you must, anger 
her (and sometimes knock down 
her defenses) by now and then 
remarking that she’s not very 
feminine, and doesn’t this bother 
her, not being like other, normal | 
girls, you mean. 


THE VIRGIN A complicated, but as we all know, not 
impossible case. A bit of cunningness is usually in 
order. You must explain to her that a highly-re- 
garded girlfriend has been open in her dealings with 
boys for a long time now. Then tell her that people 
have often wondered why she seems to be so fright- 
ened by boys. Is it because she’s lied to you about 
her age, and though she may be big for her years, 
she is really still a child? 
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THE DIVORCEE A difficult type who probably belongs 
in one of our other main categories. Predictions 
about her usually come out wrong. However, it has 
been found that it is often possible for a swift-mov- 
ing man-of-action to catch her on the rebound, step 
in, and sweep her off her feet. 


THE CLOTHES HORSE This type may also be 
called THE BEAUTY. All she is really inter- 
ested in is obtaining a certain number of 
daily compliments on either her looks or her 
clothing (one and the same in most women’s 
minds). So, give her this needed assurance 
by now and then saying nice things about 
her appearance. But don’t overdo it! The 
moment you start saying too many nice 
things to her, she’ll consider you a dead rab- 
bit in her game-bag, and go on soliciting 
compliments elsewhere. You will find your 
chances of success just as slim here as they 
were in the case of the athlete. 


THE SPINSTER Whether she’s a true spinster or a 
young “bachelor girl,” the reason is because she has 
faults. When you find out what these are, you'll see 
that she is really, as is the divorcee, close to one of 
our other types. At any rate, things are very sim- 
ple here. You have but one line to hammer away at: 
Life is an awfully short thing, she is getting older, 
you are getting older. Repeat treatment until pa- 
tient shows signs of improvement. 
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THE INTELLECTUAL Suggest vaguely that you are try- 
ing to elevate yourself in the world, but need help. 
Speak in half-sentences, finishing them with a ques- 
tion mark on your face. Don’t make fatal mistake of 
pretending to understand various highbrow words 
she may use. She’ll be trying to trap you for her 
amusement. When you’ve got her confidence, turn 
overnight into a raging beast. She will have been 
expecting this and will want it. 


THE DREAMER The lass whose 
mind is never quite on this 
earth. She may be thousands 
of ice ages behind you, or up 
on Mars. She is also the natur- 
al-born-movie-star who never 
leaves home. The first thing to 
do is convince her that you are 
THE PRINCE, and that even 
Cinderella believed in love. 
Enter her world with tact, 
keeping in mind that two and 
two are never four here. Be- 
gin by sitting on a window 
seat and kissing her hands. 


THE TALKER The talkative type is invariably nervous. 
She must constantly flit about, never letting any 
conversation die. Thi’ is because if she stops for five 
seconds, she may have to face life as it really is. 
She’ll always be inexperienced and it is any man’s 
duty to do all he can to help her. 
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THE DOMINEERING WOMAN We come now to what 
is by far the most complicated of all types! This 
is the species, incidentally, often referred to by 
poets and novelists as “the bitch woman.” Right off, 
you will find that she wants to sit in the driver’s 
seat, but don’t let this scare you off. If you are pa- 
tient, you can find the same satisfaction here as does 
the man who catches and tames a wild colt. Secretly, 
the domineering woman is really longing for some- 
one to come into her life who is capable of dominat- 
ing her! Moreover, she usually desires a violent 
changing of these reins. Sudden outbursts of earth- 
shaking anger, or perhaps a good shaking up, will 
usually scare her to death, and send her straight 
into your arms. Occasionally, she will require, if 
not downright relish, a bit of pushing around, and 
whether or not this agrees with your own nature, 
you must comply. The minute you soften (and she'll 
be constantly trying to make you soften), she will 
jump in quickly and seize the reins right out of your 
hands. Don’t show up with a box of chocolates; 
carry a club when you call on her. 


One last word of caution—go easy until you are sure you 
have a girl correctly typed! Since you’re about to join 
Casanova, it might also be wise to remember these facts 
about the Great Man himself: His reputation was not built 
in a single day, anymore than it was built in a single bed; 
he seldom made the mistake of talking about hs conquests; 


he devoted all his energies toward getting the best out of 


any woman who crossed his path. 
Good hunting! 


| Beer 
iDisappear? 


i ie 1936, not too long after prohibition was 
repealed, the U.S. boasted 750 breweries. 
Today there are only 237, and these are oper- 
ating at only 63% of capacity. Apparently, a 
grand old institution has reached the bottom 
of the barrel. | 

Actually, the brewers are caught in one of | 
the strangest squeezes ever to face an indus- 
try. For years they’ve known that the country | 


is not consuming as much beer as it used to. And in 
their frenzied efforts to find out why, one of the many 
perplexing facts they’ve uncovered is that more people 
than ever are drinking beer, but they’re drinking less 


beer per person than in former times. In short, a once- 


staple beverage has all but been reduced to the cate- 
gory of “novelty drinks.” 

They’ve also discovered that old-time drinkers, men 
who would drink beer if it cost them more than scotch, 
can’t stand the new taste of beer. On the other hand, 
young people don’t care for the taste of beer as it used 
to be brewed—rich, heavy, fattening. 

Catering, then, to the younger generation, the big 
breweries have begun making their product lighter 
and lighter. Further, most companies have replaced 
the hops which gave beer its old-fashioned flavor with 
chemicals which are cheaper—if not as flavorful—and 
possibly more sanitary. 

The Weber Waukesha Brewing Co. of Wisconsin has 
produced a mixture called Sassy Brew, an alcoholic 
malt beverage with the same strength as beer, but 
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which comes in three flavors—Cherry Punch, Collins 
and Cola. Take your pick! 

In the middle of all this, some of the small, local 
brewers still make the traditional, heavier beer (which 
may explain why they stay small and local). 

The industry as a whole has been trying to establish 
the belief that beer’s a happy, sociable beverage, good 
for all the family. To some extent, it’s succeeding: 
Nearly 80% of all beer is sold in that great American 
labyrinth, the supermarket. 

Another poll indicates that once a GI has been ex- 
posed to, and “spoiled” by rich, 18% beer in Japan, 
Germany or Latin America, he often loses his former 
enthusiasm for the 3.2 Main-Street-USA brew. 

The philosophers, too, have joined the argument. 


They tell us that in America today the keynote is 
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Progress. New, Bigger, Better things for New, Bigger, 
Better living; no room in our complex daily schedules 
for old-fashioned sentimentality. Beer, along with out- 
houses and kerosene lamps, is a symbol of things we 
used to have to put up with, but things which we’d 
now rather forget. ““We might drive a Model-T Ford 
occasionally,” explains one professor, “but not every 
day.” This idea of beer’s being an unpleasant memory 
of down-and-out times is one fact, say the scholars, no 
amount of fanatic advertising can erase. 

Meanwhile, as old-timers sigh for the good old days, 
and cry into their lighter, drier, friendlier brew, the 
rest of the country is saying BYE, BYE BEER. 


MEDICAL MEMOS 


ALCOHOL 
Dr.-R. J. Williams of the U. of Texas thinks 
there is a strong link between alcoholism 
andnutritional shortcomings. Lengthy tests 
of alcoholics led him to believe every one 
of them got that way because they were not 
eating the right things. 


- SEX 

Two psychiatrists from Rochester, Minn. 
told the AMA that parents of sexual deviates 
always have unsatisfactory marital sex re- 
lationships themselves, further warned: 
"Dangerously little knowledge has led some 
parents to believe that an open approach 
(hiding nothing from the child) provides an 
emotionally healthful climate. Resulting 
forms of exposure may result in over-stim- 
ulating the child." 


HEART 
Am. Heart ASSn. Says wives Should resolve in 
1958 to See that hubby "gets plenty of rest," 
to "Serve food which will not tax his heart 
via overweight", to "do all within their 
power to let him enjoy peace of mind." 
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. Inventor Doerpinghaus 
claims his nylon tanker 
is extremely sturdy and 
flexible, will put the 
conventional type of oil 
tanker into mothballs. 


WILL 


HILE MOST scien- 

tific brains today 

are whirling with 
plans for travel into 
space, an inventor-en- 
gineer has come up 
with what promises 
to be a revolutionary 
answer to a more 
down-to-earth prob- 
lem. Oil, and the 
means of transporting 
it, has long been one 
of the world’s big 
problems. Now it may be solved. 
The recent blockage of the Suez Canal, one of the | 
major oil arteries, served to dramatize the great | 
need for a new method of handling the movement | 
of oil. Now, a German, Ernest Doerpinghaus, pro- | 
| 


REPLAGE 


poses to replace the conventional giant ships pres- 
ently in use. Doerpinghaus has developed huge 
nylon bags, about 80 yards in length, which are 
spun over a series of steel hoops. These bags can 
be harnessed to a sea-going tug by means of cables | 
and then towed anywhere. | 

There is no problem in keeping the bags afloat | 
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A conventional tanker with a 24,000 ton capacity costs over 5 
million dollars to build today. The same volume can be handled 
by these three nylon bags, which are towed by a sea-going tug. 
Total cost of the three nylon floats is just under $750,000. 


since oil is lighter than water. A special air com- 
partment, built into the top of each bag, prevents 
them from rolling over like logs while being towed. 

Both the building and operational costs of the 
nylon tankers are far lower than the conventional 
tanker’s cost. A medium-sized oil tanker costs over 
$4,000 a day to run. The cost of operating a tow-tug 
is only about $500! 

The inventor claims another use for his nylon 
“tankers.” Gasoline, he says, can easily be stored 
in the big bags, so the day may be near when our 
local filling stations will provide enormous balloon- 


38 


like gasoline vending machines. Supposedly, you 
would just drive in and fill ’er up. 

But sailors, peering out over the waves, will get 
the rudest shock of all when they see these man- 
made “sea monsters” swimming through the water, 
behind their ocean-going tug. 

Perhaps the nylon tanker will be an answer to.a 
problem that is currently plaguing government 
heads in almost every nation on the globe. END 


Inventor has worked out a novel system for filling and un- 
loading the nylon tankers in open water. The tankers are hooked 
onto a buoy, which is connected to underwater pipelines. 
These, in turn, are connected to land-based oil storage tanks. 
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How You Can Master 
GOOD ENGLISH 


.-- In 15 Minutes a Day 


é% HOUSANDS of persons make 
mistakes in their everyday 
English — and don’t know it. It is 
surprising how many persons fail 
in spelling such common words as 
“business,” “judgment,” ‘“‘bene- 
ficiary,” and “receive”; say ‘“‘be- 
tween you and I” instead of “be- 
tween you and me”; use fe 
for “whom”; and mispronounce 
the simplest words. And it is 
equally astonishing how few know 


it ee] 


whether to use one or two “‘c’s”’ or 
‘““m’s” or “‘s’s” (as in “recommend” 
or “disappoint’”’), or when to use 
commas in order to make their 
meaning absolutely clear. Most 
persons use only common words — 
colorless, flat, ordinary. Their 
speech and their letters are life- 
less, dull, hum-drum, largely be- 
cause they lack confidence in their 
use of language. 


What Does Your English Say 
About You? 


Does your English help or 
hinder you? Every time you talk, 
every time you write, you show 
what you are. When you use the 
wrong word, when you mispro- 
nounce a word, when you punctu- 
ate incorrectly, when you use trite, 


commonplace  — 
words, you handi- 
cap yourself enor- 
mously. English, 
the very tool you 
should use to im- | 
prove your busi- 
ness or social po- 
sition, holds you 
back. And you 
don’t realize it, for people are too 
polite to tell you your mistakes. 


But now Sherwin Cody offers 
you a common-sense method of 
acquiring a mastery of English in 
only a few minutes a day. It’s so 
easy for you to stop making the 
mistakes in English which have 
been hindering you and learn to 
present your ideas clearly, force- 
fully, convincingly, on all occa- 
sions — without even thinking 
about it! 


SHERWIN CODY 


What Cody Did at Gary 


For years Mr. Cody studied the 
problem of creating instinctive 
habits of using good English. 
Sometime agg he was invited by 
the author of the famous Gary 
System of Education to teach 
English to all upper-grade pupils 

— Continued on Next Page 
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in Gary, Indiana. By means of 
unique practice exercises, Mr. 
Cody secured more improvement 
in these pupils in five weeks than 
previously had been obtained by 
similar pupils in two years under 
the old methods. 


Even more recently, in the schools 
of Colorado Springs, an experiment 
was conducted under the supervision 
of Dr. F. H. Bair, then Superinten- 
dent of Schools in that city. Results 
were astounding! In his report, Dr. 
Bair stated, in part, “It would ap- 
pear that Mr. Cody has come upon 


. an idea and to some extent a pro- 


cedure almost revolutionary in the 
teaching of English.” 


100% Self-Correcting Device 
The basic principle of Mr. Cody’s 


_ method is habit-forming. Suppose he 


himself were standing forever at your 
elbow. Every time you mispronounced 
or misspelled a word, every time you 
violated correct grammatical usage, 
every time you used the wrong word 
to express your meaning, suppose you 
could hear him whisper: ‘That is 
wrong, it should be thus and so.” In 
a short time you would habitually 
use the correct form and the right 
words in speaking and writing. 

Mr. Cody’s 100% Self-Correcting 
Device (upon which he holds a pat- 
ent) does exactly this. It is his silent 
voice behind you ready to speak 
whenever you commit an error. It 
finds your mistakes and concentrates 
on them. You are not drilled upon 


SHERWIN CODY COURSE IN ENGLISH 


1661 Central Drive, 
Port Washington, N. Y. 


Please send me, without obli- 
gation on my part, your free book, 
“How You Can Master Good Eng- 
lish in 15 Minutes a Day.’ No 
agent will call. 


anything you already know; and, un- 
like the old ways of learning English, 
there are no rules to memorize. 


The study of English has been 
made so simple that much progress 
can be made in a very short time. No 
more than fifteen minutes a day is 
required — and not of study, but of 
fascinating practice! Those who take 
advantage of Mr. Cody’s method gain 
something so priceless that it cannot 
be measured in terms of money. They 
gain a stamp of breeding that cannot 
be erased. They gain a facility of 
speech that marks them as educated 
persons in whatever society they find 
themselves. They gain the self con- 
fidence and self-respect which this 
ability inspires. As for material re- 
ward, certainly the importance of 
good English in the race for success 
cannot be over-estimated. Surely no 
one can advance far without it. 


Write for FREE BOOK 


A book explaining Mr. Cody’s in- 
vention is yours free. If you are ever 
embarrassed by mistakes in grammar, 
spelling, pronunciation, punctuation, 
or if your vocabulary is limited, this 
book, “How You Can Master Good 
English in 15 Minutes a Day,’ will 
prove a revelation to you. It can be 
had free upon request. There is no 
obligation. Send the coupon or a let- 
ter or postal card : 
for it now. SHER- 
Win: €O DY 
COURSE IN 
ENGLISH, 1667 
Central Drive, Port 
Washington, N. Y. 


[] If 18 years or under check i 
here for Booklet A. 
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yours for 1/30th the cost of diamonds! 
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more dazzling than diamonds 


Get full facts, FREE, on the most 
amazing discovery by modern science — 
CAPRA GEMS. A miracle’ of science 
described in recent issues of 
Saturday Evening Post and Reader's Digest. 


They’re more dazzling than diamonds, 
yet cost much less. CAPRA GEMS’ 
refractive quality is actually higher than 


diamonds! Brilliantly beautiful, 
dazzling CAPRA GEMS are hand cut, 
hand polished and hand selected .. . 
priced within the’ reach of all who 
love fine gems. A 1-carat diamond stone 
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costs you approximately $1000. A 
comparable choice selected, ]-carat ) 
CAPRA GEM is yours for $27, federal tax included 
. and can be bought on small easy payments. : 
GET THE FACTS NOW ... Valuable illustrated booklet shows a wide selection 

of men’s and women’s rings. Gives full details, including prices and 

settings . . . shows all CAPRA GEMS actual size. Limited supply, so 

send today without delay. . 
No charge, no obligation. CAPRA GEMS CO. Dept. TE-127 

Get all the facts on~ P.O. 5145, Phila. 41, Penna. 
CAPRA GEMS ... more 
dazzling than diamonds. 
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uring the last decade, the readers of almost every 

magazine in America have been treated to car- 
toons by Stanley Rayon, an artist who works and lives 
in sunny Baton Rouge, Louisiana. 

Stan all but specializes in showbusiness, a long word, 
which, as far as he is concerned, comes out best when 
it is condensed to SEX! Maybe you think Stan is being 
a bit one-sided about this prime American industry, 
but not so Mr. Xavier Cugat, who says: “You know, 
that cartoonist is not so very far from wrong.” 


“And now for all you Si racie wi o Beethoven’s Fifth 
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... Shenanigans 


“If you and Miss Foy would stick to the script, things like this wouldn't 
happen!” 


PHOTOS—PAUL WAGNER (Al Weiss Agency): pp 6-11. Graphic 
House: pp 12-17, 24. JEANNE GORDON (NBC Radio “Monitor’’) : 
pp 18-23. INP: pp 23, 32, 34. Globe: pp 35-38. BIRNBACK: pp 39-43, 
56-59. WIL BLANCHE (Prange Pictures, Inc.): pp 50-53. ARNOLD 
RUBENSTEIN (PIP): pp 62-66. Front Cover by Al Weiss Agency. 
Inside Front Cover by PAUL WAGNER (Al Weiss Agency). Inside 
Back Cover by GUNTHER KRIPPENDORFF (PIP). Back Cover 
by NBC Radio “Monitor.” 
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This 16-year-old is the rage 


of all Europe—find out why 
in next month’s MALE POINT! 


